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New Products Span
Fantasy to Function

by Joanne Friedrick

An economic upturn can be marked by several
factors, including investment in the future. That's
what the people who attended the International
Home + Housewares Show in Chicago experienced
when thousands of new products were put on display.

After what many conceded was a year of living
cautiously, suppliers returned to the show for 2010
with plenty of introductions. However, there was
still an air of cautiousness as many products stressed
functionality and multiple uses, embracing the
mantra of “more bang for the buck.”

“Just the right piece for the job,” is how Jeff Reigle,
CEO of Regal Ware Worldwide, described his
company’s intreduction of Unity cookware, which
features different construction based on the task.
For sauces, there are tri-ply pans made of aluminum
and stainless steel; for sautéing and frying there are
stainless steel pans, some coated with a nonstick
surface; and for long, slow cooking the option is
nonstick cast aluminum.
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Digital Culture Promotes
Tech-Savvy Kitchens

by Carrie Bui

As consumers grow tech savvier, manufacturers are
integrating that demand into their apphiances. “T think
that’s a responsibility of manufacturers to keep up with
the pace that people are living,” said Paul McCormack,

public relations director for Micle.

As people spend more time cooking and entertaining,
the kitchen has evolved to become an integral aspect
to the overall design of a home. “As the trend toward
great rooms and open living spaces continues to grow,
kitchens are becoming rooms that we live in, as well
as coolc in,” said Sue Bailey, director-major appliance
product management for Viking Range Corp. “Thus,
kitchen design and the appliances chosen are an
important part of the home.”

Kevin Gillboe, head of design with KitchenAid, said
he thinks consumers will start taking a more whole
kitchen approach. Right now; he said, products are still
sitting by themselves. Design considerations such as
how the major appliances and the small appliances
complement each other aesthetically and how they
work together functionally will become determining
factors in kitchen design as consumers begin to
question how the pieces can share information.

Continued on Page 15

www.kitchenwarenews.com










