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By Bruce Semen

NASHVILLE, TN-—When executives
of developer/owner/operator Ameri-
mar Enterprises. Inc set onttacre.
ate:the new 24B8room Hutton Hotel
here, their objective was fo create a
stylish independent boutique hotel
that would appeal to guests seeking
an experience that would be any-
thing bui rookic-cutier. With this
n mind, thev built inio the hotel a
number of differentiators—in the
public spaces, but in guestrooms
as well—that they thought guests
would find mmemorable enough for
them 1o hook repeat visits and tell
thieir friends.

To most hotel operations managers’
minds; ‘the! in-room coffee service
would hardly qualify as one of those
memorable services or amenities at
the Hutton, which opened in mid-
February. But because Amerimar'sse-
nior vp, Stephen Eckley, and the Hue
ton's general manager; Steven Andre,
and their teams ended up cresting
what is reallv a two-part offering with
one pari: complementing the other,
the coffee service nped out 1o be
what Eckley described as “probably
oneof the horel's single biggest, most
successtul differentiators.”

Part one 15 the single-serve coffee
makei that’s complete with packets
aof coffee and tea and guests can use
to make their own hot beverage. The
hotel chose to use a Cuisinart model
and to stock it with a selection of
Aflegro caffeinated and decalfein-
ated coltfees as well as teas. The tea
selection typically includes a:mix of-
familinr and exotic varicties on the
order of a black tea liks Ear] Grey,
a green tea Hke Himalavan Green,
awhite rea like China White Citrus
and a caffeine-free herbal tea ke
Chamomile Mint.

The coffee maker sits on a ciis-
tom made piece of furniture that
includes the mini-bar, the safe; the
ice bucker, glassware andd additional
shell space. "The coffee machine is
the only dtem sitting on the wop of
the piece, so it's likely to draw the
guest’s attention,” Andre explained:

Andre: further noted that, S83-in
hotels generally, Huiton guests who
stayed in the hotel during itsfirst two
months of operation have reported
appreciating  the “convenicnce - of
the iniroom coffee maker. "Theyie
able to mauke their own cip of coffee
the first thing in the morning while
they're getting dressed and getting
ready for the day, he sad.
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Part two of the coflee
offering at the hotel isa

an alcove on each floor
of guestrooms in  the

the room;, ‘but very few,
tf:any, hotrls:are doing
coffer service supple-

plimcniary espresso sers
vice. So we mav well be
the first,” Eckley said.
While  not  availing
guesis of the same de-

in-room cup of coffee,
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The hotel selected Nestle Neipresso 5
espresso machines ‘and Nespresso |
- espresso that comes in a range of |

| single-serve hlends,

i some

“We actually wanted {0 make the |
service a bit more upscale; 80 in |
i addition o the espresso we added |
including |
i French vanilla, caramel and hazel |
nut” Andre reported. “We found a |
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HOTEL BUSINESS

Nashville's Hutton Hotel develops unique coffee

An alcove on gach Hutton Hotel guestroom flocr offers complimentary
espresso service {top). In-room beverages at the hotel include single cup
toffes and tea service {above)

milk: dispenser .that's refrigerated,
allevidting cur concerns about the
niilk being served fresh. Then we
(.'t_unpiumem that: with a variety: of
sugars, etc,’

Flaver Organics provides the Fla-
vored syrnps while the milk dispens.
r is manufactured by Freehling.
The hotel’s housekeeping services
each floor's espresso station twice

service differentiotor

a day o make sure it's
cleanand that the suppls
of items 15 replenished
Typically, nnaleove like
this onieach floor of &
hotelwould beiused: to
house ice-makinj
machine, which ¢an he
quite noisy. At the Huw
tan, the espresso service
5its on top of & freezed
compariment that holds
baggedice, sognests iie
still ableto obrainiice

Eckley. o noted
gnests' Tesponse o 1
iwo-part coffee service
“hasheen unbelievahle.”
When phnning the hio
tel, he said he though!
it wonkd be viewed s 5
relatively small ‘iem: s
tice wouch, but custom=
ers 5o far are like “wow'
OVEr 1L

To 3 certain extens
gluests ieem 10 be using
the espresso as a subsii-
iute for the coffes avail
able in their room, Eckley nored.
“There are more ophions with the
eSpresso In Ensee
they ve even: begun going out fo
the hallway: o prepare their morn:
ing coffer versns making it in their
room,” he said, "They can get repu-
lar cotfee in uther hotels: Here we re
offering them not only espregso, but
Flavared espresso.”
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